
  

 
 

 
 
Charities could enjoy a funding bonanza as baby boomers retire  
but donors are becoming more demanding than ever,  
says independent commission 
Embargoed 0001, 3 November 2014 
 
(3 November) ‘The age of deference is over’ and charities will need to build different relationships with today’s rich 
retirees, warns a new paper from the Commission on the Voluntary Sector & Ageing. A better ask recommends 
that charities start tailoring their fundraising plans to meet the changing expectations of a new generation of 
donors.  

As one commentator told the Commission: ‘It’s very easy now to create white noise, particularly through social 
media. … But people are exercising more choice than ever before, and we need to be cleverer about targeting 
them’. Based on testimonials from fundraisers, donors and charity experts, A better ask recommends that 
charities must start adapting to changes likely in the next 10-20 years, and argues: 

• The ‘deferential model’ of giving is over. Today’s retirees are the most savvy generation in British history, 
many with long and successful professional lives behind them. They are unlikely to settle for giving money 
away without knowing why it’s needed and how it’s used 

• Ice bucket challenges aren’t the answer. Older givers have seen fads come and go, and are as sceptical as 
they are generous, while gimmicks aren’t a proven way to recruit new donors for the long-term  

• Charities won’t want to be left out of financial changes. New legislation on annuities from April 2015 could 
free-up millions of pounds in donations, and there is growing interest in ‘living legacies’. But competition for 
these funds will be fierce 

Dan Corry, Chief Executive of NPC and a member of the Commission, said: 

‘Men and women over 50 hold over 80% of the nation’s wealth, and the majority of charitable donations each year 
already comes from them. This gives the voluntary sector two major challenges: to find the right way to attract 
donations from this group, and to try and secure the donors of the future before they retire. 

‘Charities can look at all sorts of things, from responding to new financial rules to making sure the right staff are in 
charge of making the big ‘ask’.  

‘There is a big incentive for charities to get this right. Private donations generally mean unrestricted income and a 
better chance of planning for the long-term. No charity can really afford to be left behind’.     
 
[Ends] 

Notes to editors 

1. The Commission on the Voluntary Sector & Ageing was set up by New Philanthropy Capital (NPC) in 
partnership with the International Longevity Centre-UK (ILC-UK). NPC and ILC-UK provide secretariat 
support to the Commission. The Commission has been funded in its first year by the National Lottery through 
the Big Lottery Fund, and by Prudential.  

2. The Commission website is  http://voluntarysectorageing.org/  
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3. The Commission’s new report, A better ask: the future of fundraising in an ageing society, is published today 
November 3 and can be downloaded from http://voluntarysectorageing.org/. The Commission’s previous 
reports, Age of opportunity (April 2014) and A better offer: the future of volunteering in an ageing society 
(August 2014) can both be downloaded from the same website 

4. A better ask is based on roundtable discussions held between the Commission and fundraisers, donors and 
charity experts in June 2014. 

5. For more information, or to arrange an interview with Dan Corry, contact Russell Hargrave, Media Manager 
at NPC, on 07770 729 557 or russell.hargrave@thinknpc.org  

6. NPC is a charity think tank and consultancy which occupies a unique position at the nexus between charities 
and funders, helping them achieve the greatest impact. It is driven by the values and mission of the charity 
sector, to which it brings the rigour, clarity and analysis needed to better achieve the outcomes we all seek. It 
also shares the motivations and passion of funders, to which it brings its expertise, experience and track 
record of success. www.thinkNPC.org     

7. The International Longevity Centre-UK (ILC-UK) is the leading think tank on longevity and demographic 
change. It is an independent, non-partisan think tank dedicated to addressing issues of longevity, ageing and 
population change. We develop ideas, undertake research and create a forum for debate. www.ilcuk.org.uk  
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